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i So this time it’s different? ‘
200 ‘ We think it is, and here's why... .
‘ The dramatically higher sales volume of April, May & June created a fresh W
! crop of buyers who, over the next 30 to 90 days, MUST buy something - or "--....4..‘_ St
150 |+ ‘ face an unpleasant alternative. In turn, these purchases will then create "\‘
i another crop of buyers, not to mention some positive media and more first ".
‘ time buyers...eager to get in the market...before prices rise even more. ]
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